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1. Where will you be trying to sell the camera? Your economic info seems to be about Japan (where the company is located), but you also mention Europe and the US. I would choose one location and talk about the economic and political situation there. 
Am going to sell and market camera canon in the U.S market. To market in the U.S, the cameras from Japan, I have to first adhere to the American Association of Advertising Agencies standards of practice as being in the best interests of the public, the advertisers, the media owners and the agencies. In the US, I require a marking before I can sell and market camera canons. Naming proves that my product has been assessed and it meets the US safety, health, and environmental protection requirements. This is valid for all products manufactured either inside or outside the US, after complying with all this my camera canon can be then marketed in the US. As a sole manufacturer in the US, I have to bear the responsibility for declaring conformity with all requirements. Once the cameras take the US marking, I am supposed to serve Japan where the mother company is with all the supporting documents concerning the US marking as a requirement for any importer in the US. With the law, I am restricted from engaging in unfair business practices, for example, False Advertisement, Unfair pricing, and unfair competition. This is by Unfair Commercial Practices Directive laws of the U.S. Therefore; I must be genuinely registered to be able to sell and market in the country, ( Voke & Kent 24).
2. You can leave the environmental issues vis-a-vis Japan as they are since you are manufacturing in Japan and Japanese regulations would apply. Also, the laws/ rules could also fall under the company's Corporate Social Responsibility mandates. 
The environmental regulation in Japan where my manufacturing industry is located has a concern about the productivity enhancement effect of environmental laws in Japan manufacturing industries. This shows that my manufacturing should have a positive relationship with the Research and Development, (R&D). It also indicates an increase in R&D investment stimulated by the regulatory body has a positive impact on the growth rate of the total factor productivity. There is also strictness of environmental laws and regulations together with the R&D. In hand with the US where my market is, has a Corporate Social Responsibility (CSR). Which refers to companies taking responsibility for their impact on society has to be considered. Therefore, the U.S Commission believes that CSR is a crucial entity on sustainability, competitiveness, and innovation of the US enterprises and its economy, it is likely to bring a significant impact on risk management, minimize on costs and human resource management,(Jaffe, Adams et al. 152).
3. If you choose the US in which to advertise the cameras, then you can leave the government organizations as you list them. If you decide to market/advertise in Europe (see # 1 above), then you'd have to list the European organizations which regulate cameras or provide the same oversight as the American government agencies.
The US has the following agencies help the State in Regulation;
1. Federal Trade Commission (FTC)
2. Cybersecurity Regulatory
4. Your "target market" seems to be in the US, so perhaps you'd like to stay with the US for all the other questions above.
As my primary target market is the US. I have familiarized myself with the political, social and economic policies and rules of the States that will guide my importation of camera canons from Japan and sell them in country accordingly. I will also put into consideration the effect of my product on the environment; I will ensure my manufacturing is by the environmental regulations of the US, (Jaffe, Adams et al. 159).
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